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ResEcon162: THE CONSUMER IN OUR SOCIETY  

Investigating Consumerism RAP, Fall 2019 

 

Class meetings:      Tues and Thurs: 8:30 AM to 9:45 AM at Moore Hall 108 

Instructor:          Jose David Garces Ceballos  

Office Hours:         Thursdays 1:00 – 2:00 pm, W. E. B. Du Bois Library 1990 or by appointment  

E-mail:                     jgarcescebal@umass.edu, response time within 48 hours  

 

NOTE: Make sure you read the syllabus carefully. It has all the information you need about this course! 

Course description  

ResEc 162 provides an analysis of the crucial role that consumers play in society including their market 
and non-market consumption activities as well as their decision-making. An interdisciplinary perspective 
will be used since ResEc 162 is a general education course with a Social and Behavioral Science (SBS) 
designation. Research findings from a variety of disciplines (economics, sociology, psychology, political 
science, anthropology, and ecology) will be applied on the human and social as well as cognitive and 
emotional factors to better understand consumers’ economic decisions.  
 
There are two main goals for this course. One of the main goals is to critically examine a variety of 
contemporary consumer economic issues in addition to topics such as consumer rights and 
responsibilities, the impact of advertising, use of consumer credit, product safety, consumer fraud, and 
legal protections available to consumers. This course is very dynamic and it involves not only lectures 
but many in-class activities as well. The second goal for this course is to introduce a series of key 
economic concepts which will be applied not only in economics but in other disciplines such as 
management, marketing, sociology, political science, etc.  
 

Objectives 
 
Having successfully completed this course, you should: 

• Be familiar with the complexities of the American economic system; 

• Understand how the consumer functions in the marketplace and identify the economic, social, 
psychological, and political forces that shape consumer demand; 

• Be able to utilize economic concepts critical to consumer success; 

• Be able to analyze current issues and problems, from a broad, multidisciplinary perspective, as 
they affect the individual consumer, the household as a consuming unit, and society at large; 

• Understand the impact of globalization on the consumer; 

• Recognize frauds and misrepresentations in the marketplace; 

• Be able to examine the roles played by local, state, and federal consumer protection agencies;  

• Become aware of the many decisions that are made by governments and others in the name of 

consumers; AND we will emphasize Gen Ed skills that will help you in this and another 

courses. We will:  

• Learn the opportunities and challenges of working collaboratively in a group; 

• Help you make a smoother transition to college life;  

• Be more familiar with resources and opportunities at UMass Amherst and outside UMass. 
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This course is equivalent to similar and larger sections taught around campus. It has the same credit and 
level of difficulty. However, and taking into advantage the size of the class, it has a different structure. 
Your expected workload will reflect the fact that this is a 4-credit course. As a general guideline, the 
university suggests that students spend an additional two to three hours outside of class time per credit 
hour. For our purposes, the expected amount of work outside of classroom time is 8 to 12 hours per 
week.  

 

Textbook and other reading materials 
 
Reiboldt, Wendy. (2017). Consumer Economics, 17th Edition., Kendall Hunt Publishing, Dubuque, IA. 
 
I will add extra materials for you to read when necessary. They will either be available in the Moodle 
page for the course or will be forwarded to all the students in the class through Moodle.   
 
You will notice that many of the course readings require you to go to different websites, gather 
information, read articles or listen to TED talks. This will enable you to learn where to go to gather 
information for research. Our class discussions will talk about the connections between politics, 
economics, natural sciences and other fields of study. I will encourage you to critically create 
connections between your life experiences and your understanding of the world outside of our classroom 
and to include these reflections in your work for our course. Since any class will be more interesting and 
more useful if you can relate the material to your own life and experiences, I will encourage you to do so 
over the course of the semester, both in class as well as in the written assignments. 

 

Grading scheme  

 
The weights making up your final grade will be:    % of Final Grade 
 Exams         40% 

Consumer economics issue project     35% 
Quizzes, pop-up quizzes and class work      15% 
Class participation        10%____    

          100% 

 

Exams: There will be two of them. They will be in-class. The first one will be on Thursday 10/10 and the 
second on Thursday 12/05. The exams are non-cumulative.   
 

Consumer economic issue project: Working in groups of 2 or 3, you are required to select a consumer 
economics issue and to provide an in-depth analysis of both sides of this issue. A written report and short 

oral presentation are due at the end of the semester (final submission of the project on 12/05 by 5pm, 

and presentations are due on 12/10). I will also upload guidelines to make sure we are in the same page 
with regards to the outline of the project and what is expected. The objectives of this project are for you 
to learn how to summarize information and be concise when talking about an issue, learn how to search 
and properly cite sources, analyze a topic critically and find reasons to support your claims. You will 
have to make a submission on 10/29 so I can monitor your progress. Your project grade includes 
feedback you give to the projects of other students. While your group project is worth up to 40% of your 
final grade, your individual level of contribution to its development will be graded as follows: 
 
             Contributors        40% 

Marginal contributors       30% 
Non-contributors         0% 
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Along with each draft, you will submit a document listing the names of the contributors, the marginal 
contributors, and the non-contributors. We will talk about all this in class.  
 

Quizzes and class work: I will present you with materials you will have to read/watch to answer quizzes 
in and outside class. These quizzes will vary in length and can take the form of true/false responses, 
multiple choice questions, open ended questions, writing arguments or summaries, etc. You are expected 
to answer all the questions in each quiz. Moodle quizzes will be due on Monday at midnight and are 
individual tasks. Quizzes and group work in class will be done in groups. I will sometimes give you pop-
up quizzes at the end of class to test your progress on concept learning. These will also count towards 
your grade.   
 

Class participation: Participation will be part of your grade. I know it is hard for some of you but take 
advantage of the class being small and try to push yourself to talk in public. You will eventually have to 
do it in front of a larger audience and this is great practice. I will sometimes call on students at random 
but to positively affect your grade, make sure you ask questions, come to class on time and engage in 
class discussions. Group work will be counted towards your quiz and class work grade (as defined 
above). Class attendance and attendance to the required events, such as the RAP Wellbeing Session  
count towards your participation grade.  
 

Important!!!  

• Make-up exams will be given only if you have a legitimate reason and if you notify me before 
the day of the exam.  

• There is no extra credit for this class so make sure you submit your work on time!  

• I encourage you to set up an appointment if you cannot make it to office hours when you have 
questions.  

• Class attendance counts towards your participation grade. The more lectures you miss, the more 
likely you are to do poorly in the course. If you missed class for a valid reason i.e. medical, 

please inform me. If you miss more than three (3) classes in the semester, I suggest you come 
talk to me as soon as possible. 

 

Grade Policy: Your final grade will be based on the points you have received for the 2 exams, consumer 
economic issue project, quizzes and class work, and participation in class. Class attendance will be 
considered in the final determination of your letter grade. The following grade percentage cutoff will be 
used to assign your letter grade: A = 94%, A- = 90%, B+ = 87%, B = 83%, B- = 80%, C+ = 77%, C = 
73%, C- = 70%, D+ = 65%, F = < 60%.  

           

Other class policies  
 

●   EMAILS:  I receive a gazillion emails a day so to make sure I receive and answer yours on time, 
please start your subject with “RESEC 162”. That will allow me to distinguish them quickly and will 
most likely reduce your waiting time for a response. If I need to contact you at any point, I will use your 
UMASS email address, so make sure you check your mailbox regularly throughout the semester.  
 
Do not send me google docs to review. They will go directly to my spam folder. Everything should be 
either in doc or pdf format or sent through Moodle. You can send me hyperlinks to articles or anything 
else you want me to review.  
 

● Office hours: Feel free to drop by office hours, email me or set up an appointment. We can talk about 
the class, about how your semester is going or any questions you may have about your undergrad 
program. Our classroom will be a safe place to ask questions. I will provide class time to discuss how you 
are doing as well.  
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● We are all responsible for creating a respectful classroom environment.  

• Please arrive on time and do not pack up to leave before the class ends.  

• Do not use any electronic devices during class time (unless to take class notes or if the whole 
classroom is planning to work on something that needs the use of laptops). It is disrespectful 
to other students, to your instructor and I firmly believe you will not be paying attention to 
the class if you do it. If you need to use your phone because something important came up 
(family matters, job interview, etc) please let me know. I will make an exception without 
hesitation. I will, though, have opportunities during class in which you will be able to use 
your laptops or phones to look up for information.  

• Be kind and respectful to your classmates and your instructor. Make sure your behavior is 
neither distracting nor offensive.  

 

• Academic Honesty Statement: Since the integrity of the academic enterprise of any institution of 
higher education requires honesty in scholarship and research, academic honesty is required of all 
students at the University of Massachusetts Amherst.  Academic dishonesty is prohibited in all 
programs of the University.  Academic dishonesty includes but is not limited to: cheating, 
fabrication, plagiarism, and facilitating dishonesty.  Appropriate sanctions may be imposed on any 
student who has committed an act of academic dishonesty.  Instructors should take reasonable steps 
to address academic misconduct.  Any person who has reason to believe that a student has committed 
academic dishonesty should bring such information to the attention of the appropriate course 
instructor as soon as possible.  Instances of academic dishonesty not related to a specific course 
should be brought to the attention of the appropriate department Head or Chair.  Since students are 
expected to be familiar with this policy and the commonly accepted standards of academic integrity, 
ignorance of such standards is not normally sufficient evidence of lack of intent 

(http://www.umass.edu/dean_students/codeofconduct/acadhonesty/). 

 

• Accommodation and disabilities policy: The University of Massachusetts Amherst is committed to 
providing an equal educational opportunity for all students. If you have a documented physical, 
psychological, or learning disability on file with Disability Services (DS), you may be eligible for 
reasonable academic accommodations to help you succeed in this course. If you have a documented 
disability that requires an accommodation, please notify me within the first two weeks of the 
semester so that we may make appropriate arrangements. 

 

• RAP component of the course: This course is a Residential Academic Program (RAP) course. It is 
equivalent in content, credit, and workload to the course section taught on the main campus. The 
advantage of a RAP course is that it is intended to facilitate a smooth transition to college life. This 
means that we will talk about some of the different campus resources that are available to you (e.g. 
Writing Center, Learning Resource Center, Five College Libraries and databases). We will also 
cultivate the skills that will help you in all of your college courses step by step, and we will make 
connections between this course, other courses, and life experiences. We will check in on these 
different components regularly throughout the semester because self-reflection is a key step to know 
how we learn and how we can improve our learning skills too. As part of your participation in this 
RAP course, you are required to attend a RAP Wellbeing Session once during the semester- dates 
and details will be provided. You will also be required to complete the RAP Mid-Semester Feedback 
Survey in class using your laptop, during week six of the semester.  
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CLASS SCHEDULE (TENTATIVE / INCLUDES PROJECT MILESTONES) 
 

Date     Topic     Reading (textbook) 
 
Week #1   Who is a consumer?     Chapter 1  
 
Week #2  Consumer demand and seller supply   Chapter 2, 3 

Project topic defined   

       
Week #3  Consumers: leading & following   Chapter 3, 7  
   Customs and consumption    

     
Week #4  Advertising, marketing and pricing   Chapters 8, 15  
   
Week #5  Consumer credit and debt    Chapter 11 
 
Week #6  Exam 1 – Thu 10/10 (in class) 

   Bring your laptop to class to fill the mid-semester survey 
   No class on Tuesday 10/15 – Monday’s class schedule 
 
Week #7  Consumer freedoms and restrictions   Chapter 4 

  

Week #8  Project first installment – Tue 10/29 

                   
Week #9  Fraud and consumer movements    Chapter 1, 5 
 
Week #10  Consumer protection by sellers    Chapter 16 
 
Week #11  Consumer law      Chapter 17  

Catch up week       
         

Thanksgiving break – no class  
 
Week #12   Consumer protection by governments (I)  Chapter 18 

Exam 2 – Tue 12/03 (in class)    

   
Week #13  Consumer protection by governments (II)  Chapter 19 

Project submissions (by 5pm) – Thu 12/05 

   In-class presentations – Tue 12/10 
 


