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Hospitality and Tourism Management EEP 

 
Identify the evidence you currently use (beyond GPA) to determine that your undergraduates 
have achieved the objectives you have for them. 
 
The department utilizes Graduating Senior Survey results of the Learning Outcomes 
section to conduct item analysis with the department benchmark average of 3.5 on a scale 
of 1 to 4 (1 being Very much, 4 being Very little) to see the level of learning and how students’ 
experience may have contributed to their knowledge, skills, and personal development. The 
survey data is created by the Office of the Academic Planning and Assessment. 
Currently, for the HTM core courses, the department uses a template at the end of each 
semester to assess learning goals and objectives (The HTM Self Study Report, 2017, p. 99). This 
map lists the following: Learning Objectives, Student Work/Project (Capstones) Evaluated, 
Exceeds/Surpasses Expectations, Meets or Adequately Meets Expectations, Fails to Meet or 
barely Meets Expectations, and Cannot Assess with Information Provided.  
We also look at students' general performance on exams and projects, their delivery of 
presentations, and their successful progression toward degrees. Additionally, we use the Work 
Experience Report/Feedback from internship supervisors along with their evaluations. The 
Work Experience Report is a student self-report of their industry experience that covers 
organizational philosophy and culture, professional ethics, and leadership.  
In some courses (HT-MGT 250, 355, 356, 397D) students can take certification exams, 
administered by HTM faculty but evaluated by a third party. Since these certifications usually 
require a pass score of 75% or higher, this is used as benchmark to evaluate how well students 
mastered the course knowledge domain and performed satisfactorily. The number of successful 
certifications is then also used as external evidence of learning assessment. 
 
What changes has the department made in its undergraduate program(s) and offerings based 
on the results of the evidence described in the previous section, over the last few years? 
 
In the past 4 years or so, the department has introduced new knowledge domains in the area of 
revenue management, accounting, and advanced financial analysis in hospitality to further 
augment the level of our students' analytical skills. Also, the course in service experience 

 

UMass Amherst’s Educational Effectiveness Plan (EEP) provides departments 
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management further adds to the hospitality business discipline knowledge. In addition, HTM 
students can develop a minor in data analytics.  
As the department is planning to hire two new faculty members in the next academic year, 
these faculty members would have the background and training that would support the 
department learning goals/objectives. The number of guest speakers from industry has also 
increased significantly in the past three years (on average 15 speakers every semester) to bring 
industry-specific knowledge into the classroom setting. Industry leadership mentoring has 
increased to further develop leadership and communication skills as part of the student 
learning objectives. 
As of summer 2018, every required HTM and some HTM elective courses were revisited and 
revised as appropriate for their course leaning objectives so that they all align with our program 
learning objectives. This was accomplished by producing a new curriculum map reflective of the 
new alignments. In addition the department has submitted two of its new courses (which were 
taught for the past two years) for permanent status. Our revenue management certification to 
enhance the program is also under way. By the end of this academic year we are hoping to have 
this finalized. 
 
Please describe the focus of your inquiry and explain why this inquiry is important to your 
department right now. 
 
We believe that we have a number of inquiries in place that will help the department improve 
the quality of student learning, development, and experiences and will focus on program and 
curricular alignment with goals/objectives. The following items are the areas where the 
department needs further inquiry: 
First, as the department is planning to hire two new faculty members in the next academic year 
(starting September 1, 2019), these faculty members would have the background and training 
that would support the department learning goals/objectives in the area strategic management 
(operation and innovation) innovation and information tecnology and data analytics.     
Second, the department will revisit the HTM Course Map as part of our inquiry plan in spring 
2019. It is our plan again to use the following as an indicator of level for each learning outcome 
and course experience: "Introduced," "Emphasized," and "Reinforced." We do this in order to 
be consistent with our accreditation terms. By the end of this fall, we will have clear all the 
inquiries from our accreditation entity-ACPHA. This course map will also be revisited to see if 
there is any need to further revise the coverage and dimensions of the course map template.  
The course assessment map will also be revisited to see if it needs improvement in terms of 
course coverage and dimensions to see how they are aligned with the department learning 
goals/objectives. At this time the department collects info from a select group of upper division 
courses and the template used has the following sections: Learning Objectives, Student 
Work/Project(Capstones) Evaluated, Exceeds/Surpasses Expectations, Meets or Adequately 
Meets Expectations, Fails to Meet or barely Meets Expectations, Cannot Assess with 
Information Provided. For the two inquiries above, the HTM Undergraduate Curriculum 
Committee is charged to implement this task and report the suggestions in fall 2018 and spring 
2019. The Committee is also charged to review the CORE curriculum to see how well they are 
aligned with program learning objectives and what other knowledge domain may be added to 
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further enhance student experiential learning. For example, a hybrid leadership academy is 
being explored to give leadership exposure to more of our students. Currently, there is one 
class that provides such service in the department. The department will create a focus group 
with students at various levels to augment Graduating Senior Surveys on the effectiveness of 
speakers and their contributions to the goals/objectives of the department, student learning 
and development, and industry leadership mentoring, in helping achieve student learning and 
development. With the leadership of the director of External Relations & Engagement for the 
department, with a designated faculty member, this task will be implemented and a report will 
be submitted to faculty in spring 2019.  
In addition, the department will start collecting information on the number of certifications and 
success rates in courses where this is appropriate and share the results with faculty to review 
and interpret. This will be available as early as fall 2018. The department will continue to hold 
meetings with individuals responsible for advising and career preparation at CHASE Center of 
Isenberg to identify challenges and students' needs to improve the quality of students' 
experiences in the department. 
 
 
What evidence do you plan to use to inform your inquiry focus? And, what are your initial 
thoughts on how you will collect this information? 
 
As indicated in the previous section several inquiries and their deadlines are presented. 
Collecting such data and information will require collaboration with faculty and staff. Most of 
our inquiry has been completed as summer 2018. We are confident that we will have all the 
information needed for our important inquiry of focus to enhance the program by fall 2018 and 
spring 2019. These inquiries are important to further improve the program, create better 
alignment with goals/objectives of the program, and assess student learning, development, and 
achievements in relation of the stated department student learning objectives. 
 
What are the Student Learning Objectives for your department or program(s)? 
 
Hospitality & Tourism Management Department, B.S. 

• Discipline and Industry Knowledge: Discipline Knowledge: Hospitality and Tourism 
Management (HTM) students can identify key theories and concepts of management, 
accounting, finance, marketing, and information technology and apply them in the 
hospitality and tourism context. Industry Knowledge: HTM students can identify the key sub 
sectors of the hospitality and tourism industry and the unique operating-environment 
characteristics of each sub sector. 
• Business Communication: HTM students are effective communicators, can prepare well-
written business documents, and can deliver effective business presentations by use of 
appropriate technology. 
• Leadership and Teamwork: HTM students can identify and apply leadership theories 
within the hospitality and tourism context, and can work collectively to solve business 
problems. 
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• Critical Thinking: HTM students can think critically and analytically, identify business 
problems and their causes, generate innovative and alternative solutions and can arrive at 
reasoned conclusions within the hospitality and tourism context. 
• Legal Knowledge and Ethical Reasoning: HTM students can incorporate knowledge of 
law and ethical reasoning in making decisions within the context of hospitality and tourism. 

 
Hospitality and Tourism Management, Ph.D. 

Isenberg Ph.D. candidates demonstrate ability to: 
• Describe and evaluate core theory and research in their discipline. 
• Apply research methods and analytical techniques, as appropriate to their discipline, to 
critique and design research. 
• Apply core theory and current research, from their area specialization, to design original 
research. 
• Conduct high quality research using appropriate research method(s) and analytical 
tool(s). 
• Successfully teach UG course(s). 


