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The University of Massachusetts Amherst brand is more than just a wordmark or color.

      
                

              

                        

        

        
          
            
                
                    
            It is what people think and feel about us.


It is a promise.


It is who we are and what we stand for.


      
                                    

            
        
          

        

      

      
                                                

  
     
        
                

    

    
      
            
  
  
              Brand Guidelines





      
  
    
            
  
  
                
                  
                  

  



      




      
  

  
    
      
              Brand Guidelines





      
    

  



    
  
  
              Web Brand Guidelines





      
  
    
            
  
  
                
                  
                  

  



      




      
  

  
    
      
              Web Brand Guidelines





      
    

  



    
  
  
              Seals and Marks





      
  
    
            
  
  
                
                  
                  

  



      




      
  

  
    
      
              Seals and Marks





      
    

  



    
  
  
              Typography





      
  
    
            
  
  
                
                  
                  

  



      




      
  

  
    
      
              Typography





      
    

  



    
  
  
              Color





      
  
    
            
  
  
                
                  
                  

  



      




      
  

  
    
      
              Color





      
    

  



    
  
  
              Photography





      
  
    
            
  
  
                
                  
                  

  



      




      
  

  
    
      
              Photography





      
    

  



    
  
  
              Editorial Style Guide





      
  
    
            
  
  
                
                  
                  

  



      




      
  

  
    
      
              Editorial Style Guide





      
    

  



    
  
  
              Digital





      
  
    
            
  
  
                
                  
                  

  



      




      
  

  
    
      
              Digital





      
    

  



    
  
  
              Social Media





      
  
    
            
  
  
                
                  
                  

  



      




      
  

  
    
      
              Social Media





      
    

  




      

    

  


                                                    
        

    
      
            
  
  
        
              
              
  Brand Architecture

          
        
          

    
      
            UMass Amherst’s brand architecture provides structure for the consistent use of the university’s wordmarks. Details
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            Our seal and marks, along with these other elements, are visual representations of our brand. Details
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            Access approved files including the University Seal, Marks, Templates, Letterheads, Backgrounds, Icons, and more. Details


      
    

      





      

    

  


                                                    
        
            
                
                    
                                                        
  Best Practice Tips

                                            

                    
                        
                            
                                
            Social media posts should be accessible to all users. Best practices include use of alt text, text image descriptions, and captions. Videos posted to social media should include captions or audio descriptions. For further guidance, visit the university's accessibility website. 


 


      
                            

                            
                                
                                
                                
                                                            

                                                    

                                            

                

            

        

    


                        

    

  




  


    
    
        
      
      
      
        
          
            
              
                University Relations
              

                              
                  University Relations leads our campus in harnessing the resources and expertise of our broad portfolio in a coordinated and strategic way to ensure that the powerful message of the University of Massachusetts Amherst reaches all of our varied audiences, both internal and external.
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