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1) What website do you want to advertise?

http://____________________________ 

Decide whether you want people to be directed to your own web page or something on Facebook, such as a Page, Application, Group, or Event. 
2) Create Your Ad  

Title/Headline (max 25 characters): ________________________________

Body (max 135 characters): ______________________________________

_______________________________________________________________________________________________________________________________________________________________________________________

_____________________________________________________________

_______________________________________________________________________________________________________________________________________________________________________________________

UMass Amherst Logo: Yes or No

How do you want to attract your customers? Create a title/headline for your ad (up to 25 characters in length including spaces) and content for the body of your ad (up to 135 characters in length including spaces) in the space provided. 

Write clear, targeted ads with concise text that speaks directly to the audience you will reach. Be sure to highlight any special offers or unique features that differentiate you from the competition. If your goal is brand/company name recognition, we suggest using your company name in the ad title or somewhere in the body of the ad.
Create your ad so that it is as simple and easy to read as possible. Avoid long sentences or complex punctuation. Use simple, grammatically correct, complete sentences and language. Use proper punctuation, punctuate the end of sentences, put spaces after periods and commas, and don't use hyphens in place of periods.

Don't try to fit every detail about your product or service into the ad. Make it clear what your product or service is so a user can tell what your website will be about, but save the details for your landing page.

Your ad should convey a call-to-action along with the benefits of your product or service. A call-to-action encourages users to click on your ad and should explain to the user exactly what you expect them to do when they reach your landing page. Some call-to-action phrases include: buy, sell, order, browse, sign up, and get a quote.

Your ad should direct users to the most relevant landing page. When a Facebook user clicks on your ad, they should be taken immediately to a page that is specific to the information or product in your ad.
3) Choose Your Audience

Location: United States

Everywhere: Yes or No

By State: ____________________

By City: _____________________

Sex: Male or Female

Age:  _____ to _____ 

Keywords: ____________________________________________________

_______________________________________________________________________________________________________________________________________________________________________________________

Education: 

All: Yes or No

College Grad: Yes or No

In College: Yes or No

In High School: Yes or No

Colleges: _____________________________________________________

_______________________________________________________________________________________________________________________________________________________________________________________

Majors: ______________________________________________________

_______________________________________________________________________________________________________________________________________________________________________________________

Workplaces: ___________________________________________________

_______________________________________________________________________________________________________________________________________________________________________________________

Target your exact audience with demographic and psychographic filters about real people. The targeting page defaults to people age 18 and older in the United States, but you are encouraged to modify this to reach the most appropriate people for your ad. 

4) Price Your Ad


OPTION A: Pay per Clicks

Daily Budget (What is the most you want to spend per day?): 

________________________ (min $1.00)

Max Bid (What is the most you are willing to pay per click?) 

________________________ (min $0.01)

Schedule: When do you want to start running your ad?




Run my ad continuously starting today: Yes or No




Run my ad only during specified dates: ________ to ________

OPTION B: Pay for Views

Daily Budget (What is the most you want to spend per day?): 

________________________ (min $1.00)

Max Bid (What is the most you are willing to pay per click?) 

________________________ (min $0.01)



Schedule (When do you want to start running your ad?):




Run my ad continuously starting today: Yes or No




Run my ad only during specified dates: ________ to ________

Decide whether you want to pay for clicks or pay for views. 

As an advertiser paying for clicks, you are indicating that what is most important to you is driving traffic to a page on Facebook or your own website. You will want to focus on making sure your ad is highly targeted to the most relevant, appropriate audience. Your landing page should be set up to let users easily find what your ad offers.

As an advertiser paying for views (impressions), you are indicating that it is most important for users to see your ad. Where the ad shows up and what it looks like are crucial factors. 

Once you've decided on your payment style, how much do you want to spend on the ad per day? The minimum budget that we recommend is $1 a day. You'll also want to confirm the maximum you are willing to pay per click or per 1000 impressions depending on your payment method. 

Once you have completed the above checklist, please email to your Buyer Advertising Account Manager, Ann Toll at atoll@buyerads.com. Please don’t hesitate to call with any questions/concerns. Nadine can be reached at 617.969.4646, ext. 866.

